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Tujuan penelitian ini adalah menguji pengaruh karakteristik perusahaan 
yang diproksikan ke dalam profitabilitas, ukuran perusahaan, leverage, likuiditas, dan 
ukuran dewan komisaris terhadap corporate social responsibility disclosure dalam 
laporan tahunan perusahaan food and beverages. 
Populasi dalam penelitian ini adalah perusahaan manufaktur yang 
terdaftar dalam Bursa Efek Indonesia (BEI) pada tahun 2011-2013 seperti yang 
tercantum dalam Indonesia Capital Market Directory (ICMD) dan website resmi BEI 
(www.idx.co.id). Perusahaan manufaktur digunakan sebagai populasi karena 
memiliki kewajiban untuk menyampaikan laporan tahunan kepada publik. Sampel 
dalam penelitian ini adalah seluruh perusahaan food and beverages yang terdaftar di 
Bursa Efek Indonesia (BEI) dan sesuai dengan kriteria. Metode analisis data yang 
digunakan adalah analisis regresi linear berganda dengan purposive sampling sebagai 
teknik pengambilan sampel. 
Hasil analisis regresi dalam penelitian ini menunjukkan bahwa secara 
simultan ada pengaruh yang positif dan signifikan antara profitabilitas, ukuran 
perusahaan, likuiditas, dan ukuran dewan komisaris terhadap corporate social 
responsibility disclosure. Sedangkan leverage secara simultan memiliki pengaruh 
yang signifikan dan negatif terhadap corporate social responsibility disclosure. Hasil 
analisis regresi juga menunjukkan bahwa secara parsial profitabilitas, ukuran 
perusahaan, leverage, likuiditas, dan ukuran dewan komisaris bersama-sama memiliki 
pengaruh terhadap corporate social responsibility disclosure. Pengaruh adjusted R2 
dalam penelitian ini sebesar 99,9% sedangkan sisanya sebesar 0,1% dipengaruhi oleh 
faktor yang lain.  
 
Kata kunci: Karakteristik perusahaan, corporate social responsibility disclosure, 






The purpose of this research is to examine the characteristic of the 
company which proxy to profitability, company size, leverage, liquidity, and the size 
of the board of commissioner that influence to corporate social responsibility 
disclosure in the annual report of food and beverages companies.  
 The population of this research is manufacturing sector companies 
registered in Indonesia Stock Exchange (IDX) in 2011-2013 period as listed in 
Indonesia Capital Market Directory (ICMD) and the official website of IDX 
(www.idx.co.id). Manufacturing sectors companies are being the population because 
they have responsibility to disclosure the annual report to public. The sample of this 
research is all food and beverages companies listed in Indonesia Stock Exchange and 
meet with the criteria established. Data analysis was performed by multiple linear 
regression with purposive sampling as method of sample intake.  
 The result of regression analysis in this research showed that 
simultaneously there is positive influence and significance among profitability, 
company size, liquidity, and the size of the board of commissioner to corporate social 
responsibility disclosure. While leverage simultaneously have significance and 
negative influence to corporate social responsibility disclosure. The result of 
regression analysis also showed that partially both of profitability, company size, 
leverage, liquidity, and the size of the board of commissioner influence to corporate 
social responsibility disclosure.   The effect of adjusted R2 in this research are 99,9% 
while the rest 0,1% were effected by another factor.  
 
Keywords: Characteristic of the company, corporate social responsibility disclosure, 
corporate social responsibility. 
